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Case Study An iPad® launch at a global medical device manufacturer gave members of its sales force
Healthcare technology at their fingertips. With success using Flash-based elLearning in the past, the
company came to Bl WORLDWIDE (BIW) for a new learning approach on the iPad to support

a new product launch.

Challenge

Deliver eLearning optimized for iPads and compatible with desktops and laptops.

Solution Using its chameleon technology, BIW developed custom courseware for the medical device
manufacturer’s sales force. The eLearning played on the iPad and also was available on the .

PC platform with the standard corporate versions of Internet Explorer.
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